


| INTRO

The Cosmetics Business Group is the
cosmetics and personal care industry’s
leading multichannel B2B platform.
Through digital, live and print
products, and dedicated social
channels, the Group informs and
inspires business leaders and decision-
makers around the world. The Group’s
Editors deliver breaking news, exclusive
content, in-depth analysis, technical
papers, trend reports and live content

agendas covering the entire industry
from ingredients and packaging to
regulation, retail and marketing.

With more than 2.2 million website
visitors, 29,180 subscribers and
156,4587 LinkedIn followers*
worldwide, advertisers can expect to
engage with a captivated and loyal
community of professionals, and
align their business with a trusted
industry partner.

The number of
subscribers to the
Cosmetics Business
newsletter*

*Figures correct as of September 2022




| ADVERTISERS AND READERS
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| COSMETICS BUSINESS GROUP
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| MARKETING TABLE

Initiative Brand Lead Digital Live Video Content Content
awareness generation events events creation marketing

Magazine advertising v

- display

Magazine advertising v v v

- advertorial

Article creation v v v

(copywriting services)

Magazine inserts v v

Leaderboard and MPU banners (4

Content Marketing Solution (4 v v

(profile)

Company profile v v v

LinkedIn post v v v

Newsletter featured story v v v

(content sharing)

Newsletter featured story v v v v

(lead generation)

Newsletter PR (4 v

eBlast (content sharing) 4 v v v

eBlast (lead generation) 4 v v v v

Custom video interview v 4 4 v

Video ‘Stand Side’ exhibition interview v v 4 v v

Webinars (4 v (4 v v v

Event exhibitor v v 4 4 v

Event sponsorship v v 4 4 v v v

TAKE A
Holo] ¢

Click the ‘Initiative’
list on the left to
view examples


https://content.yudu.com/web/fiqy/0A4426p/CosmBusSep22/html/index.html?page=46&origin=reader
https://content.yudu.com/web/fiqy/0A4426p/CosmBusSep22/html/index.html?page=60&origin=reader
https://cosmeticsbusiness.com/news/article_page/Social_selling_has_empowered_counterfeiters_how_can_you_fight_back_and_protect_your_brand/202606
https://www.hpcimedia.com/images/Media%20packs%2023/Leaderboard%20banner.png
https://www.hpcimedia.com/images/Media%20packs%2023/MPU%20banner.png
https://www.hpcimedia.com/images/Media%20packs%2023/CB%20insert.png
https://www.hpcimedia.com/images/Media%20packs%2023/CB%20Profile.png%20.png
https://www.hpcimedia.com/images/Media%20packs%2023/CB%20Profile.png%20.png
https://www.linkedin.com/posts/cosmetics-business_hubsly-activity-6975755335005265921-7df2/?utm_source=share&utm_medium=member_desktop
https://hpcinews.com/8EU-80IR7-7F7618D56D41001F2BAAI675BE2C1A3AAC4792/cr.aspx
https://www.hpcimedia.com/images/Media%20packs%2023/CB%20Newsletter%20PR.png
https://www.hpcimedia.com/images/Media%20packs%2023/CB%20Newsletter%20PR.png
https://hpcimedia-digital.com/t/8EU-7YLKZ-49E4B855AF0808B5I9QL385E081809A6160143/cr.aspx
https://hpcimedia-digital.com/8EU-8001N-A0A89DDBEBB20DD46N3JZF0A5A17B25EB4AEBD/cr.aspx?v=0
https://cosmeticsbusiness.com/news/article_page/Cosmetics_Business_in_conversation_with_Innospec_Part_2/199447
https://cosmeticsbusiness.com/news/article_page/Cosmetics_Business_Stand_Side_with_Merck/200088
https://hpcimedia.com/service/signup-campaign/Traackr_22_3
https://hpcimedia.com/cosmetics-business-live/exhibitors/
https://hpcimedia.com/cosmetics-business-live/

| COSMETICS BUSINESS IN FIGURES

29,900

Readership
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urope
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Businesses C-leve 4%

Il\rjgretiier:ts 239%,
anufacturer o,
Buyers 5% North
America
Distributors 5%
Formulators 12%
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Marketing . 16% Asia

29%

Contract
Manufacturing

Retail/Brands

Production 22%
PR/Consultancy 4%
A Ustralasiz
Logistics 3% Services 8%
Supply Chain

Africa
Other I 2% 0

29,180 25,812 2,223,223 156,458+

Newsletter Marketing Unique visitors LinkedIn
subscribers opt-ins followers

Figures correct as of September 2022. Estimated circulation.




| EVENTS

Cosmetics Business Live
A re-engineered, new to the industry
confex that takes a refreshing new
stance on providing high quality
prospect focused networking and
avant-garde content aimed at the B2B
cosmetics and beauty markets.
Panels and Speakers from across
the entire Cosmetics Supply Chain will
be coming together in October for

Cosmetics Business Live
2022, hosted at the Business
Development Centre London

two days to inspire, educate, debate
and help brands forward plan for the
year ahead.

Click to watch the 2022 event.
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https://youtu.be/eeuu8S5Mhm0
https://hpcimedia.com/cosmetics-business-live/

| HPCI MEDIA MAGAZINE TITLES

| s
nutraceutlcal

BUSINESS REVIEW .

Nutraceutical Business Review
is the authoritative source of
B2B information for the
functional food and
drink industries

Cleanroom Technology
provides industry insight for
controlled environments

COSMETICS BUSINESS

GEN Z BEAUTY

“Trend report

COSMETICS'|
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PREMIUM LAUNCHES

Cosmetics Business
magazine and Trend Report
provides a monthly update

on need-to-know information
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BEAUTY'S GLOBAL OUTLOOK

ISAMAYA STEP
FFRENCH AHEAD
| e Tnflation-proof
your business
MIND
OF A
GIANT

What went
wrong at
Revlon?

SMOOTH
TALKER
iy

Pure Beauty magazine has
been ‘making you the beauty
expert’ for over 20 years

manufacturlng

Manufacturing Chemist is the
leading journal for the
pharmaceutical industry

BUILDING BETTER HEALTHCARE

www.mtx.co.uk

THEFUTUREOFCT ~ GOWITHTHEFLOW  IT'SGOODTOTALK

Building Better Healthcare
provides information on construction,
medical devices and procurement
around health care





