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|           THE BRAND

WHAT IS BUILDING BETTER HEALTHCARE?
Building Better Healthcare is an online and print 
information platform for the design, build and 
management of global health and social care facilities. 
   The publication provides up-to-the-minute developments 
across all the areas of the industry as well as 
comprehensive technical articles, market analysis, product 

launches and key insights of those who are shaping the 
industry on a daily basis. 
   The platform is used to inform, educate and connect  
the industry addressing today’s challenges including 
environmental, social and governance. 
 

September 2021

THE NEXT BIG THING 
The standardisation agenda gathers 

pace with the launch of a new 

modular system which will deliver 

the next generation of hospital wards 

A ROUTE TO MARKET 
Experts offer advice on the best 

support strategies for companies 

with novel devices that could 

improve health outcomes 

A WEIGHTY PROBLEM 
This special report looks at the 

impact obesity is having on the 

delivery of health services and the 

design of medical equipment

b u i l d i n g b e t t e r h e a l t h c a r e . c o m

The number of 
subscribers to the 

Building Better 
Healthcare  
newsletter* 

4.6K

The quarterly print publication will cover the following 
topics in each issue: 
 
Design & Build 
Recently-completed, new projects and planned projects. 
 
Estates & Facilities 
Challenges facing the running of the healthcare facilities 
and what can be done to accomplish their needs. 
 
Patient Experience 
As above but adhered to schemes that improve patient 
experience/recovery. 
 
Technology 
A look at current and new technologies in healthcare. 
 
Trend reports 
Special reports on the challenges facing the NHS such as 
Energy, COVID-19 etc. 
Plus the issue will cover the latest innovations in 
healthcare. 
 

BUILDING BETTER HEALTHCARE AWARDS 
Considered the most prestigious and credible international 
healthcare awards, The Building Better Healthcare Awards 
celebrate the outstanding achievements and innovations 
from across the healthcare sectors in the built environment 
and social care industries. The categories range from Patient 
Environment, Technology, Estates & Facilities to Building 
Design. The ceremony, attended by 600 guests, welcomes 
exhibitors and sponsors to celebrate and network.

E: jom@hpcimedia.com                                                              *Figure correct as of September 2022



|           ADVERTISERS AND READERS



Initiative                                            Brand              Lead         Digital         Live       Video      Content        Content 
                                                      awareness      generation    events       events                   creation      marketing 
 
Magazine advertising                               4                                                                                                                         
- display 
 
Magazine advertising                               4                                                                                                4                   4 
- advertorial 
 
Magazine inserts                                    4                                                                                                                       4 
 
Leaderboard and MPU banners                 4 
 
Content Marketing Solution                         4                                                                              4                                      4 
(profile) 
 
Company profile                                           4                                                                              4                                      4 
 
Newsletter featured story                            4                                                                              4                                      4  
(content sharing) 
 
Newsletter featured story                             4                       4                                                    4                                      4 
(lead generation) 
 
Newsletter PR                                               4                                                                                                                       4 
 
eBlast (content sharing)                               4                                                                              4               4                   4 
 
eBlast (lead generation)                               4                       4                                                    4               4                   4 
 
Custom video interview                               4                                                                              4               4                   4 
 
Webinars                                                    4                       4                 4                                4               4                   4 
 
Event exhibitor                                             4                       4                 4                4                                4                      
 
Event sponsorship                                       4                       4                 4                4             4               4                   4

|           MARKETING TABLE

The online audience 
Building Better Healthcare  

engages with

179K



|           BUILDING BETTER HEALTHCARE IN FIGURES

7,031 
 
Readership

4,621 
 
Newsletter 
subscribers

179,805 
 
Website visitors

1,410 

 
LinkedIn  
followers

MAGAZINE

REGION

BUILDINGBETTERHEALTHCARE.COM

66% 
 
 
 
 

UK & Ireland

12% 
 
 
 
 

North 
America

11% 
 
 
 
 

Asia

7% 
 
 
 
 

Europe

3% 
 
 
 
 

Other

1% 
 
 
 
 

Africa

Figures correct as of September 2022.



Say hello to
PeridoxRTU
Our fast acting sporicide is both BPR and EPA 
registered thanks to Emily and Siobhan. Our 
expertise and teamwork spans continents, bringing 
you an authorised cleanroom disinfectant.

Small details.
 Big difference.

Contec is a leading manufacturer of contamination control 
products for critical cleaning and manufacturing environments 
worldwide. Our innovative wipes, mops, and disinfectant 
solutions are used in various industries across the globe.contecinc.com/eu

cleanroomtechnology.com September 2021

 
Madan Natarajan 
Glove supply chain expert from ASAP 
Innovations talks COVID-19 and more 
 
Cleaning 
Choosing the right cleanroom wipes 
based on your SOPs 
 
Clothing 
Proper cleanroom attire is one thing, 
correct donning and doffing is another

Industry insight for controlled environments

June 2021

THE FUTURE OF CT 
How CT technology is helping to 

revolutionise diagnostics and how 

equipment manufacturers are 

responding to an increased demand 

GO WITH THE FLOW 
Exploring how patient flow 

technology is helping hospitals to 

improve bed management and 

patient outcomes 

IT’S GOOD TO TALK 
How stakeholder engagement has 

had a significant positive impact on 

the design of mental health facilities 

for children and young people

b u i l d i n g b e t t e r h e a l t h c a r e . c o m

MTX – Fast track 
engineering and 
construction of bespoke 
healthcare buildings. www.mtx.co.uk
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formulation
Convenient magnesium 
supplementation: putting patients 
and consumers first

Science and consumer demand 
drive innovation and opportunity for 
ceramides for skin health

beauty from within

BUSINESS REVIEW
nutraceutical

nbr

Turn to pp 26–27

Volume 8 Number 4 2021

RESEARCH & DEVELOPMENT         COMMERCIAL MANUFACTURING         LAB TESTING SERVICES          CONSULTATIVE SERVICES

CLINICAL TRIALS 
How real-world evidence is helping to end 
COVID-19 disruption

QUALITY CONTROL 
Moving the industry forward with 
N-nitrosamine analysis

REGULATION 
Monitoring solvent emissions to  
ensure compliance

Volume 92 Number 9 September 2021

THE LEADING JOURNAL FOR THE PHARMACEUTICAL INDUSTRY

CATEGORIES OF 
DISRUPTION 6 
Gen Z is at the centre of  
a multi-segment overhaul

WINNING  
ON TIKTOK 8 
How to use short-form video 
content most successfully

MENTAL HEALTH 
SUPPORT 10 
Beauty brands are taking 
action beyond the surface

ACCESSIBLE 
LUXURY 12 
Strategies for premium 
brands to lure Gen Z

NEXT LEVEL  
CO-CREATION 14 
Gen Z is helping to build  
the buzziest beauty start-ups

September 2021

GEN Z BEAUTY
Trend report

cosmeticsbusiness.com

July 2022 cosmeticsbusiness.com 

Get happy!

The future  
of packaging

Why brands are 
finally adopting NFC

SPOT ON
The latest droppers 

innovation 

E-BEAUTY 
ASCENDENCY
The future’s bright for 

Egyptian brands 
Not a 

victimless 
crime

What else are 
fakes funding?

June 2022 cosmeticsbusiness.com 

Can beauty copy nature?

Biomimicry

Upcycled 
accreditation
The new certification 

for cosmetics

PREMIUM 
BEAUTY

Why the category 
is flying high

LAUNCHES 
GALORE

Novel ingredients 
at in-cosmetics 

Global

Repurpose 
vs refill 

pouches
A case for each 

sustainable strategy

Manufacturing Chemist is the 
leading journal for the 

pharmaceutical industry

Cleanroom Technology 
provides industry insight for 

controlled environments

Pure Beauty magazine has 
been ‘making you the beauty 

expert’ for over 20 years

Building Better Healthcare  
provides information on construction, 

medical devices and procurement 
around health care

Cosmetics Business 
magazine and Trend Report 
provides a monthly update 

on need-to-know information

Nutraceutical Business 
Review is the authoritative 

source of B2B information for 
the functional food and  

drink industries

|           HPCI MEDIA MAGAZINE TITLES




